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Summary  
Defra have commissioned a consortium involving WWF-UK, TRAFFIC and Imperial College London 
(Business School and Department of Life Sciences) to undertake a research project to support action 
to reduce demand for illegal wildlife products. The aim of the project is to improve understanding of 
the most effective interventions to reduce demand  for  illegal  wildlife  products  and  produce  tools  
and  guidance  to  support  governments, non-government organisations (NGOs)  and  others  in  
developing  their  campaigns.  This will help to ensure  that  future  policy  interventions  and  
initiatives  to  raise  awareness  and  influence behaviour are as targeted and effective (and cost 
effective) as they can be, and thus have greatest impact.  The project began in December 2014 and 
will last one year.  Other experts on behavioural change will be engaged in the project to provide 
their expertise in this area and to contribute to the learning through this project. 

Background  
The UK Government is committed to ending the illegal wildlife trade. Reducing demand for illegal 
wildlife products such as elephant ivory and rhino horn is one of the key elements of policy to help 
achieve this.  The Declaration agreed at the London Conference on the Illegal Wildlife Trade 
recognises that the trade can only be effectively tackled if both the demand and supply side are 
addressed. Actions agreed and included in the Declaration include supporting and undertaking 
effectively targeted actions to eradicate demand, including but not limited to raising awareness and 
changing behaviour. The Declaration states that actions should be evidence based, building on 
research into users’ values and behaviours.  This project, commissioned by Defra, will help provide 
that evidence base. 
 

Overview 
The project will review existing evidence and experience of demand reduction initiatives, including 
behavioural change initiatives focused on topics beyond conservation  and undertake targeted new 
research to provide greater insight into the attitudes, values and motivations driving  demand for 
illegal wildlife products in market States. The project will focus on reducing demand for elephant 
ivory and rhino horn in China, Thailand and Vietnam (subject to findings from a scoping exercise at 
the beginning of the project), and will be tailored in response to the needs of NGOs, government 
representatives and others working on these issues. 
 
The study will link closely with work to reduce demand for tiger products currently being undertaken 
by TRAFFIC as part of the Global Tiger Recovery Program (GTRP), endorsed by all 13 Tiger range 
countries at the ‘Tiger  Summit’  held  in  St  Petersburg  in  2010.   
 
The project outputs include: an initial scoping study; stakeholder engagement and advocacy plans; 
an evidence and literature review; targeted primary research with key consumer groups; a workshop 
to engage experts to share knowledge and help in the development of recommendations; a research 
report including recommendations for effective demand reduction campaigns; a set of tools that can 
be used by others to help deliver effective / quality assure measurable changes in consumer 
behaviour; and recommendations for further policy, delivery and evidence in this area. 



Objectives 
1. To undertake a scoping exercise to take stock of existing evidence building upon TRAFFIC’s 

background paper produced for a 2011 ‘Creative Experts’ meeting in Hong Kong, as well as 
the independent study by Imperial College's researcher Vian Sharif, and additional data 
sources, especially those originating from within Asia.  The scoping exercise will examine 
options for the full study.  
 

2. To undertake an evidence and literature review, to inform understanding of target 
audiences and behaviours and possible approaches to reduce demand for illegal wildlife 
products. This will include evidence and literature regarding other products and from other 
policy areas not immediately related to the illegal wildlife trade to learn lessons from other 
effective awareness-raising and behaviour change interventions. It will draw from Chinese, 
Thai and Vietnamese language literature, including academic research literature, wherever 
possible. 

 
3. To engage creative experts in the evidence review, potentially including those working in 

NGOs, ‘Think Tanks’, research institutions and academia, media, marketing, advertising, 
business management consultancies and PR, government representatives, the CITES 
Standing Committee Working Group on Rhinoceroses, and other relevant groups and leading 
experts, so that the evidence review as a whole can assess a wide range of academic and 
practical expertise. As above, this will involve experts with knowledge of successful demand 
reduction regarding other products and from other policy areas  

 
4. Through the scoping exercise and evidence and literature review, and engagement with key 

NGOs, government representatives and other stakeholders, to develop a stakeholder 
engagement plan and subsequent advocacy strategy in order to inform and engage groups 
who might be engaged in this review process and in subsequent project activities. 
Subsequent project activities could include advocacy to secure concrete action towards 
demand reduction action from government and corporate actors in particular. The 
stakeholder groups already envisioned are governmental agencies, corporate sector, 
advertising, marketing and social research companies, academic and research organisations, 
and civil society. 

 
5. To identify potential gaps in the understanding of behavioural change in reducing demand 

for illegal wildlife products. This process will thus inform the design of targeted primary 
research to be conducted by Imperial College London, co-created with WWF and TRAFFIC. 
The aim of this research will be to utilise particularly promising social and market research 
methods and approaches identified within the scoping study. This approach will provide 
evidence in relation to the use of qualitative and/or quantitative methods, some of which 
are likely to be new and innovative in the conservation sector, which could be conducted for 
further key consumer groups identified as currently neglected.  

 
6. Following this, analysis will then be conducted of all the work in the project to this point, in 

order to inform the development of recommendations for a package of coordinated, 
evidence-based interventions to be delivered over the next four to five years, and evaluation 
to assess the success of strategies and approaches to influence behaviour. This element of 
the Consortium’s approach will be delivered through a workshop. Discussion during the 
workshop will be informed by a research report and interactive web portal that will compile 
the information gathered through this work, presented as a project ‘tool’. The outcomes of 
the workshop will similarly be distributed as a report and made available on a web portal.  

 



7. The consortium will use discussion during this workshop to inform the development of a 
series of recommendations for campaigns aimed at reducing consumption of elephant and 
rhino products. These recommendations will feature in the final project report, and include 
a summary of the outputs of the workshop. Through this report, the consortium will seek to 
confirm specific consumer behavioural change goals and identify a selection of multi-
dimensional strategies for achieving them and reducing demand.  
 

Contacts: 
 

Heather Sohl 
Chief Adviser, Species 
Science and Policy Team, WWF-UK 
01483 412595 
HSohl@wwf.org.uk 
 

Simon Maxwell 
Social Research Adviser 
Biodiversity and Ecosystems Evidence and 
Analysis, Defra 
020 7238 5325 
Simon.Maxwell@defra.gsi.gov.uk 
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